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CRUISE SHIP
Focusing on innovation in the global cruise industry

The second in our series of Question and Answer interviews continues on the theme
of upcoming interior design and technology exhibitions and conferences.
In this Q&A, we talked with Claus Ulrich Selbach, Business Unit Director – Maritime
and Technology Fairs at Hamburg Messe and Congress GmbH regarding the
September Interior Design exhibition to be held in Hamburg this September in
conjunction with Seatrade Europe.
Q: For many years, a cruise and ferry section was
included with SMM with signage pointing to the
booths. Will this be no longer the case?
A: This will continue to be the case in future.
To satisfy strong market demand, SMM - the
leading international maritime trade fair - doubled
its space 2018 for interior equipment and outfitting
for ferries and cruise ships – to more than 100
exhibitors.
In addition, a Cruise & Ferry Route was introduced
to help visitors find exhibitors of this specific
interest. Both exhibitors and visitors were highly
appreciative of this service. What is more, we also
address the Cruise market at our environmental
conference Global Maritime Environmental
Congress (gmec), where experts discuss challenges
and opportunities facing the cruise industry.
Needless to say, SMM will continue to reflect the
entire value chain of the maritime industry, as it
always has.
By creating the new MARINE INTERIORS, Cruise &
Ferry global Expo, powered by SMM, we are now
able to showcase the Interior Design, equipment
and technology segment to the industry in odd
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years, as well.
The event benefits from the positive synergies
provided by the Hamburg Cruise Days and the 10th
Seatrade Europe, the leading trade event for the
European cruise and river cruise industry, which are
both held at the same time at Hamburg Messe fair
ground.
Q: Were the 4,000 cruise and ferry visitors to last
year’s SMM the catalyst for forming a separate
event or was the idea a joint one with Seatrade?
A: The great success and the positive feedback
received by the Cruise & Ferry Route from both
exhibitors and visitors at SMM 2018 encouraged us
to offer a dedicated global platform for marine
interiors in odd years, as well.
We have been working on the concept for such an
industry fair for some time, also asking ourselves
which of the trade fairs we organise in the odd
years would be the best docking point for this
concept to achieve maximum added value for
visitors and exhibitors alike.
This was clearly Seatrade Europe, which we have
been hosting jointly with UBM for several years.

The conference celebrates its 10-year anniversary
this year.

The first companies have shown interest in
becoming sponsors, more are welcome!

Q: Will the interiors event include a conference
programme separate from Seatrade’s conference
programme, or will this be amalgamated?

Q: Will you be offering exhibitors and other
companies the opportunity to promote their
services by way of brief presentations/seminars?

A: There will be a separate conference programme
focusing specifically on interior design. It will provide
a high-level platform for experts to share knowledge,
and for all interested parties to gain valuable
insights.

A: Apart from conferences and sessions, we are
planning to set up a speakers’ corner for exhibitors.
This will be an ideal additional platform for them to
present themselves and showcase novelties and
expert services.

With SMM and Seatrade Europe in the background, it
will be interesting to see shipowners, shipyards and
designers on one stage.
Q: Where does INTERNORGA fit in? For example, will
you showcase galley and hospitality type equipment
and services?
A: INTERNORGA is Europe’s leading trade show for
food service and hospitality.
Of course, we benefit from our expansive network
and our excellent contacts to this industry; the same
applies to SMM. This is the key strength of MARINE
INTERIORS.
Our exhibitors will meet up with shipowners,
shipyard representatives and designers from the
maritime industry, as well as purchasing managers
and designers from hotel and restaurant chains.
Q: Will interiors be covering the river cruise market,
which is huge in Europe and growing larger with
more players and ships arriving on the Rhine,
Danube, etc? The same could be said of the ferry
segment across the Baltic with the advent of cruise
ferries a few years ago. Is there more concentration
on interior ferry design today?
A: As the name indicates: With MARINE INTERIORS,
Cruise & Ferry Global Expo, we consciously address
the entire passenger ship market. This expressly
includes the river cruise segment.

Q: How will you separate the booths in the
exhibitions hall(s)? Will they be intermingled with
Seatrade, or housed in a separate hall, or section?
A: The MARINE INTERIORS, Cruise & Ferry Global
Expo will take place in a separate hall, our
exhibition hall A3. Seatrade Europe will be located
right next door, in Hall A4.
Visitors will only need one ticket to visit both trade
fairs. We will set up a sophisticated visitor guidance
system to encourage visitors to move back and forth
between these halls.
Q: What is the capacity of the hall(s) to be used and
how many halls will be used?
A: For MARINE INTERIORS in Hall A3, we have
planned with more than 4,000 square metres of
exhibition space, whereas Seatrade Europe in Hall
A4 will cover about 7,700 square metres.
Q: Will you include terminal design and services at
some stage? There are designers who look at
improving embarkation/disembarkation and the
services provided in the waiting areas - in my
experience some are reasonably good while others
are terrible.
A: That is an excellent point, especially in view of
the fact we have as many as three cruise terminals
here in Hamburg: The Hamburg Cruise Center
HafenCity, Altona, and Steinwerder.

Q: As for the sponsor partners - are they not already
with Seatrade? Have you any specific sponsors just
for the interiors?

With MARINE INTERIORS and the Cruise & Ferry
Global Expo taking place concurrently with the
Cruise Days, we intend to create a connection.

A: As you can imagine, our focus with this new event
was initially on recruiting a certain number of
exhibitors.

In a final comment, Claus Ulrich Selbach said that
all the relevant cruise lines and cruise & ferry
shipyards will be visiting MICF, not only from
Europe, as we see in our registrations a high
demand from China, South Korea and Japan to visit
this global event.

Within a space of as little as two months we have
managed to sell three quarters of exhibitor slots we
planned. We are also focusing on promoting the
event among potential visitors, so we spend plenty
of time talking to shipowners, shipyards and
designers.

It helps a lot when you already have the maritime
world in your database, he concluded.
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