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Ahead of June's Cruise Ship Interiors Expo to be held in Miami,
International Cruise Ship Industry (ICSI) spoke with organiser Elite
Exhibitions' CEO, Toby Walters (pictured on cover) about putting on a
niche event for the cruise industry.
Interiors Expo with Marine Catering Expo, is
that it allows exhibitors with a cross-over
clientele to be exposed to yet more potential
buyers.
Many of our exhibitors have some cross-over
with both shows; for example, Deck-Rite
Group specialises in newbuild,
refurbishment, and refit services in all public
areas and accommodations, as well as the
galley and catering sector.
As for partnering with other events, I believe
there are other shows out there that do have
an interiors element but as we are the only
event to focus exclusively on the interior
outfitting, refurbishment and newbuild, we
feel partnering with other events may dilute
the focus and attract delegates that are from
other areas of the cruise industry, like ports
and destinations.

ICSI

How do you get the conference balance right
between designers and ship
operators/owners?

Walters

We are a very niche event which caters to a
targeted audience and we are all about
quality over quantity. We have not gone all out
for numbers so that we can claim 10,000 for
the sake of it: our focus has been to ensure
that exhibitors meet highly qualified decision
makers in their field with whom they can
develop partnerships or do business.

ICSI

Is collaboration the way forward when
organising a niche show? I see SMM has
joined in with Seatrade Cruise expo in
Hamburg in September and you have joined
with Marine Catering Expo.

Walters

Collaboration is definitely an important factor
when creating a successful event that caters
to all needs and interests. The benefit of
co-locating an event, such as Cruise Ship
The ‘bubble carpet’
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ICSI

How many exhibitor stands are there and is it
sold out?

Walters

We're due to have more than 250 exhibitors
across both shows. Cruise Ship Interiors Expo
has actually been sold out for some time, as
a result of which, we've been operating on a
waiting list and first come, first served basis.
Marine Catering Expo has a handful of
spaces remaining but will likely be sold out by
the time this interview goes to print.

ICSI

There are many different styles of cruise ship
- super luxury, luxury, mass market,
expedition, plus catering for different
nationalities, ie, UK, US and China, resulting
in many different design criteria - do you or
will you cater for this in the conference
programme?

Walters

Our conference agenda has been curated to
cover all the industry's 'hot topics' right now,

from colour trends to sustainability. We will
also have a session focusing on forecasting
design trends for 2022, along with a fantastic
Leaders Debate, so all bases should be
covered.
You're right that there are many different
types of cruise ship, which is one of the main
reasons we decided to bring Cruise Ship
Interiors Expo to Europe. Cruise Ship Interiors
Expo Barcelona will focus exclusively on the
expedition vessels, river cruises, and the
luxury cruise market, versus Cruise Ship
Interiors Expo Miami focusing on deepsea
cruise vessels and mass market vessels.

ICSI

Have you received the backing of the major
players in Miami and is this the way to go in
the future when deciding upon a venue?

Walters

As a launch show, we've received
unprecedented support from the cruise
industry's major players. We've been lucky
enough to have some incredible support and
expertise in the form of our Advisory Board,
featuring SVP of Design from Virgin Voyages
and many other industry decision makers.
We're also seeing this support extended with
our speakers, including My Nguyen, who is
Deputy Director of Design at Seabourn.
We've also been delighted at the level of
commitment shown in the event by the
creatives and design studios serving Miami
as a hub for the cruise industry. My business
partner and I recently returned from Miami
after a productive few days of meetings and
collaborations, which has once more brought
home to us the fact that Miami is definitely
the place to be!

ICSI

Will you consider terminal designs in the
future given that there are new and
refurbished terminal projects on the go and
the need to keep passengers flowing, much
the same as on board a ship?

Walters

Currently our goal is to provide a
much-needed platform to the cruise interiors
industry. However, we do need to be prepared
to grow and adapt to the changing demands

of the industry. If there becomes a demand
for conference sessions or an expo on
terminal designs, then we will be ready to
accommodate this.

ICSI

What next for the conference and expodifferent venues, themes, etc?

Walters

- After executing a successful expo and
conference in Miami, Cruise Ship Interiors
Expo will be coming to Barcelona, to cater not
only for the luxury cruise market and the
expedition ship sector, but also for river
cruising (Europe is home to the largest river
cruise fleet in the world). Cruise Ship Interiors
Expo Barcelona will be held biennially every
odd year, starting in 2019.
As I said, the conference agenda and expo
hall must adapt according to the needs of the
cruise interiors industry. The Cruise Ship
Interior Expo lays down a marker for our
lasting commitment to this exciting and
fast-evolving industry.

ICSI

Any other comments, etc regarding the
interior design sector welcome.

Walters

- We could finish by making the point that not
only the newbuild sector, but also major
drydock programmes, fleet wide, are growing
in scale.
Initiatives, such as Carnival's 'Fun Ship 2.0',
Royal Caribbean's 'Royal Amplified' fleet
modernisation strategy, NCL's 'Norwegian
Edge' programme and Celebrity's 'Revolution'
plus others, all mean a large number of
ongoing projects for designers, outfitters and
suppliers.
Our event serves as a forum for all
stakeholders to share innovation and design
best practices.
Interview is an occasional series of
conversations with executives focusing on
the latest innovative ideas, products,
services and technologies available in the
cruise ship market.
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The more we read, the more we learn
The more we learn, the more we grow
The more we grow, the more we prosper
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