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The cruise shipbuilding market’s hunger for fresh ideas is 
bringing the best out of YSA Design.

But the company’s involvement in the 
newbuilding also took in interior designs of five 
40-seater upscale pay restaurants on Deck 16, 
which are connected by a common welcome 
area. The highest profile of these is the Asian 
Market Kitchen from renowned chef, Roy 
Yamaguchi. However, Gullikstad chose to 
highlight the seafood restaurant, Ocean Cay, 
as her favourite from the design standpoint, 
where a fishing theme is combined with a 
neutral blue/grey palette that evokes gentle 
afternoon “so that the food is the star,” she 
said.

For a second, undisclosed owner, the seeds 
are being sown for YSA Design to offer its 
expertise to newbuilding projects in China, 
Gullikstad added, where colour choices may be 
bolder. The company has already been 
involved in a radical main deck conversion for 
a European-built ship to meet Asian cruising 
tastes at a Chinese yard, and the same owner 
is following up with a European built ship 
conceived for a Chinese clientelle. 
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The ‘bubble carpet’

Today is an exciting period for companies 
involved in the designing of new cruise ships.

Cruise ship owners are striving to meet 
passenger requirements more precisely in 
mature markets, while the Chinese and 
expedition cruise markets have created 
opportunities for fresh ideas.

Exterior and interior architect, YSA Design, is 
strongly involved in all types of newbuilding 
opportunities, following a company re-branding, 
which moulded the reputation earned in over 
30 years as Petter Yran & Bjørn Storbraaten 
with the new management team’s appetite for 
further innovation. 

The re-branded entity has invested in new 3D 
modelling tools and hired additional design 
talent to ensure that it is prepared to meet the 
challenges of a fast-changing new ship design 
sector.

The rewards for matching design experience 
with fresh ideas can be seen in the company’s 
growing participation in projects for MSC 
Cruises. The relationship has quickly 
blossomed, as MSC Cruises has tapped into 
YSA Design’s history of satisfying cruise brands 
renowned for keeping children of all ages 
happy at sea. 

“We develop kids’ areas based on inclusive 
design principles, rather than segmentation, 
and it’s an approach that is being sought out 
as cruising demographics are changing,” said 
Anne Mari Gullikstad, YSA Design, CEO. 

The Norwegian company secured a significant 
amount of work on board ‘MSC Seaside’, the 
160,000 gt  MSC Cruises flagship newbuilding, 
which is the first of two set to be homeported 
in Miami. 

Designed to satisfy sun lovers and those 
appreciating the on-deck experience of ships 
underway, ‘MSC Seaside’ features the largest 
ratio of outside spaces of any cruise ship at 
sea. However, the ship’s strong emphasis on a 
family vacation was also a focus at her naming 
ceremony in Miami on 21st December, 2017. 

YSA Design undertook a complete project to 
incorporate LEGO facilities on board, with 
separate spaces for ‘Mini’ (3-6 years) and 
‘Juniors’ (7-11 years) clubs.

“This was our first time with LEGO and their 
first time with MSC Cruises. We collaborated 
closely to ensure concept designs and colour 
schemes fitted with their furnishings, working 
with LEGO at its headquarters in Denmark and 
at the yard in Monfalcone,” explained 
Gullikstad.

The success of the project is demonstrated by 
the award of follow up work for YSA Design to 
devise LEGO facilities on board the first of four 
MSC Cruises ‘Lirica’-class ships lengthened at 
Fincantieri, with the relationship quickly 
developing to take in the remaining ship 
renewal projects. 

YSA Design’s wider expertise has also been 
called upon on ‘MSC Seaside’ to devise zones 
for distinct age groups within integrated 
spaces that offer seamless flow-through. 

For example, the concept and specifications 
for the zones connecting the ship’s Aqua Park 
and kids’ areas was conceived and developed 

by YSA Design. “It is a very nice vertical space, 
including an outside area and an enclosed 
area that's six decks high,” said Gullikstad. 
“There are bridges, adventure trails, four slides, 
two ziplines and stairs up to a basketball court 
that creates a very busy, high energy area used 
by all age groups.”

The ziplines are claimed to be the longest at 
sea - a pair of 130 m length wires, which 
descend from Deck 20 to Deck 18. “That is 
something new and has partly been inspired by 
Norwegian tastes here at YSA Design for the 
thrill of the ski jump, but it was an Italian 
company with experience of working in the Alps 
found by the MSC project manager that turned 
the idea into reality,” Gullikstad said.

She added that the company also devised the 
solution for the ship’s basketball court to be 
located within the distinctive MSC Cruises 
wrapround funnel shield, and decorative rings 
aft of the funnel that draw the eye from a 
distance to a pleasing perspective of on-deck 
activities.  

YSA Design undertook a complete project to 
incorporate LEGO facilities on board, with 
separate spaces for ‘Mini’ (3-6 years) and 
‘Juniors’ (7-11 years) clubs.

YSA Design's Anne Mari Gullikstad

150-250) mean that they also need to be 
distinctive by brand. If spectacular 
surroundings are the attraction, use of space 
on board and innovative interior design can 
provide the individuality that brings repeat 
business. 

Though small, expedition ships need to feature 
all-outside facing cabins and punch above 
their weight in terms of luxury; guests will also 
expect to enjoy a panoramic views during their 
dining, relaxation and fitness experiences. 

Gullikstad said that YSA Design had worked 
behind the scenes to support several 
Norwegian yards as they have developed the 
General Arrangement drawings to convert a 
business opportunity into firm contracts.  

“It has been a slightly unusual scenario, but it 
is fair to say that we have been involved in 
their campaigns and the yards have been our 
customers, rather than the owners; this has 
deepened our knowledge in this niche market, 
putting us in a good position to bid in the 
months ahead,” she concluded. 

“It’s an exciting prospect as a market and our 
experience and research has already given us 
insights into the challenges involved in 
designing for newbuildings for the Chinese 
market, ranging from colours to distinctive 
dining and shopping tastes, and different uses 
for public spaces,” Gullikstad explained.

Closer to home, but also fast-moving, is the 
developing market for expedition ships, where 
YSA Design’s neighbouring yards in Norway 
have made concerted efforts to attract orders, 
as low oil prices have led to their traditional 
offshore customers to halt new construction. 

As many as 20 projects to build smaller luxury 
cruise ships, capable of operating in Polar 
expeditions, are either underway or in the 
pipeline, and many of the firm contracts have 
been secured by Norwegian yard groups. 

These ships are special in type from the outset 
given that many are being built to Polar Code 6 
for reasons of safety.  Some feature innovative 
propulsion, but the small number of 
passengers (capacities are mostly between 
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The popular speciality Asian restaurant on board 'MSC Seaside'
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Who could resist a chocolate shop!
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